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Hella’s LED Rear Lamps Add Individuality, Safety

Hella Inc. will market new tail lamp kits for the automotive aftermarket featuring a
combination of its innovative CELIS® (Central Lighting Systems) and LED technology.

Peachtree City, GA () December 29, 2005 -- Hella Inc. will market new tail lamp kits for the
automotive aftermarket featuring a combination of its innovative CELIS® (Central Lighting Systems) and LED
technology.

Initially designed for new-model luxury passenger cars such as BMW, Hella’s CELIS® LED rear lamps use
light strips with acrylic light guides to produce brilliant light strips or rings.

Aftermarket kits -- featuring two tail lamps and the CHMSL (center-high mount stop lamp) -- initially will be
available for 2003 and later models of the Chevrolet Silverado and 2004 and later models of the Ford F-150
pickup truck.

Similar kits for various other sport-utility vehicles and passenger cars will be introduced in 2006. The system is
designed to “plug and play,” so consumers can easily install the kits themselves. Kit prices start at $400.

“Hella’s CELIS® LED tail lamps will be manufactured with OEM quality and performance standards, making
them unique in the market,” says John Remakis, marketing manager for Hella’s North American aftermarket
operations. “We are introducing them on the highly successful Silverado and the F-150, aiming to meet the
desires of pickup truck customers who want to personalize their vehicles.”

The Hella CELIS® LED tail lamps provide aftermarket customers with several advantages, including a stylized
appearance, added safety, lower power usage and substantially longer life than traditional incandescent lights.

“They look cool,” notes Remakis, “but they also add a degree of safety because LED lights come on quicker
and brighter than traditional lamps, giving drivers behind you an extra margin of warning that you are stopping
or slowing.”

With its North American headquarters for aftermarket sales in suburban Atlanta, Ga., Hella, a global supplier,
develops and manufactures components and systems for lighting and electronics for the automotive industry. In
addition, joint venture companies produce complete vehicle modules, air-conditioning systems and vehicle-
electric systems. Hella is one of the world's largest companies selling automotive parts and accessories, with its
own sales companies and partners in more than 100 countries. Annual consolidated sales for the Hella Group
total $3.7 billion.

Hella is one of the 100 largest industrial companies in Germany. A total of 24,000 people are employed in 65
production facilities, production subsidiaries and joint venture companies. More than 2,900 Hella engineers and
technicians work in research and development. Customers include all leading automakers and system
manufacturers, as well as the automotive aftermarket.

Additional information is available on the Internet at &ww.hella.cog.

Note to editors: For high resolution photos, contact loliveto (@ usautocom.com.
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Online Web 2.0 Version
Youcan read the online version of this press release .
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